2023-2024 FEFE P ER
B EERE
W5 150 53 ZBREE 120 -4
WA AGERT, W 305)
B—HEE 5 /MNEEB 1.5 5, WS 7.59)
Uy T S Bl . |BWERR —ANDNE, WNEHEH AL By C EANETH % H RAAE D,
HARE RGO E . TREREE, REFE 10 B8 RB FREEH RDEM R T —
N BBHENE—E.
1. Where is Jennifer working now?
A. In a hospital. B. In a college. C. In a drug store.
2. What does the man advise the woman to buy?
A. A red skirt. B. A white sweater. C. A pair of blue jeans.
3. What is the probable relationship between the speakers?
A. Mother and son. B. Boss and secretary. C. Business partners.
4. What does the woman ask John to do?
A. Do his homework. B. Take the piano class. C. Pick up the package.
5. How much will the man pay?
A. $15. B. $30. C. $60.
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6. What are the speakers mainly talking about?
A. Inexperienced drivers .B. A terrible car accident .C. Safe driving on the road.
7. When does the woman feel nervous?
A. A car cuts in at will.
B. A car is close behind her car.

C. A car turns without turn signals.
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8. What does the man think of Fuxing bullet trains?

A. Unbelievable B. Beautiful C. Worthwhile

9. Why did the man come to China?

A. To have a trip. B. To work as a teacher. C. To visit a Chinese university.
10.What are the speakers probably doing?

A. Travelling around Hangzhou.

B. Visiting the railway station.

C. Waiting for their trains.

Wr P E—BE, EES 1 EF 13 =ANDE.
11. Where does the conversation probably take place?
A.Inaconcert B.In a studio C. In a school

12. What do we know about the man?

A. He started to write music at ten.

B. He enjoys giving concerts in schools.

C. He has sold out all of his CDs.

13. How does the woman find the man?

A. Excellent. B. Creative C. Just so so

Wr FE—BOiE, EIES 14 258 16 =ANME.
14. Where does Amanda want to spend her summer holiday?
A. In Beijing .B. In New York. C. In London.

15 What does Amanda’s mother want her to do?

A. Learn about Chinese culture.

B. Look after her grandmother.

C. Offer some help on the farm.

16. What will the man probably do for the summer?

A. Stay with his friends. B. Go to Los Angeles. C. Take a part-time job.
rFE—B A, FE&E 17 25 20 OADME.

17. How many guests can the space hotel hold at a time?

A.2B.4C.6

18. Who can be the workers in the space hotel?
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A. Space researchers.
B. Experienced farmers.
C. Former NASA astronauts.
19. What can guests do in the space hotel?
A. Cook food. B. Watch movies. C. Have a video chat.
20. What does the speaker think of the space trip?
A. Expensive. B. Dangerous. C. Relaxing.
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With the rise of social media and the increasing number of online platforms, businesses have too many options
when it comes to promoting their products or services. We will compare some of the top online advertising
platforms and help you determine which one is right for you.
Google Ads: The Powerhouse of Online Advertising

When it comes to online advertising, Google Ads is undoubtedly the most powerful and widely used platform
with its mighty targeting options. Businesses can target specific keywords, demographics (A I 4t 11°), locations,
and even custom audiences based on their website visitors or customer lists. This level of precision ensures precise
ads reaching.
Facebook Ads: Targeting Your Audience with Accuracy

Facebook Ads offers businesses various ad formats such as image ads, video ads, audio-visual ads, and more
to engage with their target audience effectively. One significant advantage Facebook Ads have over other platforms
is its advanced targeting abilities. With Facebook’s large user data, businesses can target their ads based on
demographics, interests, behaviors, and even life events. This level of accuracy allows you to tailor your ads to
specific audience divisions and increase the chances of transformation.
LinkedIn Ads: Connecting with Professionals

If your business operates in the B2B space or targets professionals and decision-makers, LinkedIn Ads is an
excellent platform to consider. One of the key advantages of using LinkedIn Ads is its professional targeting
options, including job titles, industries, company size, and even specific companies. This high level of precision

ensures that your ads are viewed by related professionals who are more likely to be interested in your products or
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services.
YouTube Ads: Engaging Your Audience through Video
Video advertising has gained significant popularity in recent years due to its ability to draw users’ attention
effectively. One major advantage of YouTube Ads is its widespread reach. With over 2 billion logged-in monthly
users spending an average of 40 minutes on the platform, YouTube offers advertisers access to a large global
audience.
1. What key feature sets Facebook Ads apart from other platforms?
A. Comprehensive user data.
B. Advanced targeting capabilities.
C. Professional targeting options.
D. Widespread audience reach.
2. Which platform would you choose if you are targeting professionals?
A. LinkedIn Ads. B. YouTube Ads.
C. Google Ads. D. Facebook Ads.
3. What is the purpose of the passage.
A. To promote advertising websites to schools.
B. To introduce different advertising companies.
C. To help businesses select advertising platforms.
D. To analyze the pros and cons of online advertising.
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Many people head to the Takhini Hot Springs in Yukon, Canada to take part in the International Hair Freezing
Contest( [t %) in winter. The event usually runs for the whole month of February which is traditionally the coldest
time of the year in Yukon. It is below 4°F (-20°C). The purpose of the contest is to create the most creative frozen
hairstyle possible.

After checking in, you are led to the natural hot springs, which has a temperature of 104°F (40°C). Thanks to
the cold air, only putting the head into the water is enough to freeze hair.

You can also sit in the hot springs and allow the steam to gradually get on your head while the cold air freezes
your hair. After the hair is frozen and molded( )% % )(when possible), you take pictures. The hot springs officials
collect all the pictures during the contest and in mid to late March the top three pictures are chosen.

People must agree to give all rights of their pictures to the hot springs officials. The contest also offers some
great prizes.

Ist place: $750 and a free 30-time soak(i%7f) membership at the hot springs.

2nd place: $200 and a free 12-time soak pass.

3rd place: $100 and a free 3-day pass.

The contest started in 2011. Now it has become popular and draws lots of people from all over the world.

4. Who will be the winner of the contest?

A. Tom, who swims fastest in the water.

B. Sam, who stays in the cold air for the longest time.

C. Jim, who freezes his hair in the most creative shape.
D. Tim, who takes the strangest photo of the hot springs.

5. Which of the following describes the right order?
a. Put the head into the hot springs.

b. Hand over the photos to the contest.



c. Check in.

d. Make the hair frozen and molded.
A.a—c—b—d B.c—a—d—b
C.d—b—a——c D.d—c—a—b
6. According to the text, which of the following is TRUE?
A. The contest started in 2011 to raise money.
B. Now the contest is less popular than before.
C. The third-place winner will go home with $200.
D. The hot springs officials can put the pictures online.
7. What's the best title for the text?
A. The Coolest Hairstyle in the World
B. The Top Three Pictures of the Contest
C. The Most Famous Hot Springs of Canada
D. The International Hair Freezing Contest in Canada
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These cold and dark winter days make me want to curl up with a book, perhaps while eating vacation cookies.
One could describe my behavior in this way: sit too long and have a sweet snack. A regular practice of these things
may well lead to weight gain.

Is winter weight gain a thing? “Yes,” says Larry Cheskin, who chairs the nutrition department at George
Mason University. “There is good evidence that it is a thing.”

Research shows that people gain one to two pounds over the winter months. There is also evidence that
American adults gain one to two pounds each year. Winter weight gain may be a major culprit (I &L #% 5 ), so
perhaps we should view the season as a particularly risky time for adding excess padding (%% [A]). Some researchers
have narrowed the time window to look at weight gain over the weeks spanning Thanksgiving through New Year’s.
In a study of 195 people at the National Institutes of Health(NIH), people gained 0.8 pounds, on average, during
that period.

“The vacations are not insignificant,” Cheskin says. There are more social events, an increase in the variety of



foods and more drinking. Alcohol adds calories and undermines self-control, which may do harm to people’s health.
But it’s not just overeating at vacation parties that’s to blame. When it’s cold and snowy-or slushy or icy-outside,
people spend more time indoors, which in turn can mean getting less physical activity.

That’s a vacation gift that no one wants. So if wintertime in general, and the vacations in particular, are a
precarious(f& [%; ff])time for gaining weight, then what can be done? Be aware that winter weight gain can happen
especially in this season. Pay attention to your diet and try to keep your activity level up.

8. Why does the author mention that he likes to eat cookies while reading in winter in the first paragraph?
A. To share what he usually does in winter.

B. To take himself as an example to prove his ideas.

C. To suggest that people usually eat more cookies in winter.

D. To show that the winter days are always dark and cold.

9. Why does the author mention the NIH’s study?

A. To prove that people gain weight especially during vacations.

B. To learn about people’s vacation meals.

C. To confirm the incompleteness of existing theories.

D. To explore why people gain weight in vacations.

10. What does the underlined word “undermines” in Paragraph 4 mean?

A. Increases. B. Blows C. Challenges D. Destroys.
11. That is the main purpose of the passage?

A. To introduce people’s eating habits in winter.

B. To present a new social finding on eating habits.

C. To appeal to people to lose weight in vacations.

D. To remind people to eat less and exercise more in winter.
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risky time for adding excess padding (% PA1). Some researchers have narrowed the time window to look at weight
gain over the weeks spanning Thanksgiving through New Year’s. In a study of 195 people at the National Institutes
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level up.GX AR NBEREIAL . FrEL, IRAT, JCHZEBMN, 22— DARE R ER ), A BATRE
et Ale? ZRE, AFNHARXNFTEREIGIN. TERARE, RERFRETESIK)” Bk s
SCAK AR, XRCEEEH AR ERRINAFHESN N, FtEEaikezizs). #ukD.

D
After a few weeks when the Omicron variant (B % 52 5414 of the coronavirus (F&ER i #) seemed to infect

(f&4%) everyone including the vaccinated and boosted the United States is finally seeing encouraging signs.

l

As cases decline in some parts of the country, many people have begun to hope that this surge (2 & _FJ}) is



the last big battle with the virus-that because of its unique characteristics, the Omicron variant will usher (5| 41)
American out of the pandemic (JiL1777).

The variant spiked in South Africa and Britain, and then fell off quickly. Twitter is excited about charts
showing declining virus levels in sewage in Boston and San Francisco. On Monday, the top European regional
official of the World Health Organization suggested that Omicron offers reasonable hope for “stabilization and
normalization”.

“Things are looking good,” a top adviser on the pandemic, said on Sunday. “We don’t want to get
overconfident, but they look like they’re going in the right direction right now.”

What’s driving the optimism? The idea is that so many people are gaining immunity through vaccination or
infection with Omicron that soon the coronavirus will be unable to find a foothold (37 & A1) in our communities,
and will disappear from our lives.

But in interviews with more than a dozen epidemiologists, immunologists and evolutionary biologists, the
course of the virus in the United States appeared more complicated-and a bit less rosy.

“By infecting so many people, Omicron undoubtedly brings us closer to the end of the pandemic,” they said.
The current surge in infections is falling back, and there is reason to hope that hospitalizations and deaths will
follow.

The path to normalcy (% #5) may be short and direct-the goal just weeks away, and horrific surges may
become a thing of the past. Or it may be long and bumpy, pockmarked with outbreaks over the coming months to
years as the virus continues to find footing.

12. What do we know about the pandemic according to Paragraph 2?
A. Cases decline in most parts of America!

B. Many people expect sudden increases will remain for some time.
C. Omicron is different from other variants of the virus.

D. American people are tired of fighting against the virus.

13. What can we learn from the passage?

A. The virus levels in sewage in the world will stay stable.

B. The top adviser was overconfident about the direction.

C. All the people in the U.S. will gain immunity.

D. The number of people infected with Omicron in the U.S. is falling.
14. Which of the following can best describe the current situation of the pandemic?

A. The road to normalcy is short and direct.
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B. The road to normalcy is long and bumpy.

C. It is uncertain.

D. It will never end.

15. Which can be the best title for the passage?

A. Omicron is loosening its hold, but the pandemic has not ended.
B. Omicron is getting worse, but the pandemic will end

C. Omicron is a variant of the coronavirus

D Omicron-human’s last big battle with the coronavirus
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As artificial intelligence (Al) continues to change our world, it will have good and bad influences on our

society. Some people believe that the changes that Al brings will mostly be good. But some changes could be
challenging. Here are some of the challenges that might be faced by us in the future. ___16___

___ 17 Some people are concerned about the loss of jobs caused by use of machines. But the real challenge
for humans is to find their love for new jobs and develop the ability to take these new jobs. According to P w C,a
global company, millions of present jobs will be replaced by Al in the UK for decades to come. ___18  When
people face new jobs, making a living can be challenging for some of them.

Another challenge is about the safety of our data, like our age, our address and our interests.

___19  As more and more personal data is called every day by some people and companies, the government
should make laws to protect the safety of each person’s data.

One more challenge is whether machines will become super-intelligent and be out of humans’ control at last. If
that happens,it may risk our society’s safety, instead of doing good to it.

__ 20 Researcher Elon says,“To deal with this challenge, all countries should work together so that we
don’t end up doing something wrong with the technology.”

Thus, in the long run, we have to watch these challenges Al brings to our society.
A. Al is often closely connected to data.
B. Al will surely cause our job market to change.
C. But more new jobs will be created for humans.
D. AI will make people reconsider their choice of jobs.
E. People take different attitudes towards the use of Al

F. This unwanted result of Al’s development will likely challenge us all.
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G. And we should be thinking about how to deal with them now.
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It was a classic night. The noisy Mexico City, ____ 21 calmed down. The main stadium of Olympic track
and field competition was enveloped (7€ %) in the ____ 22 . After he finished taking photos of the marathon
winners ____ 23 the victory, Greenspan, a world-famous news producer, found the stadium ____ 24 . He
was about to leave ____ 25  he suddenly saw a man with his right leg spotted with the blood ran into the

stadium. This man ran lamely (% Jil #1) out of breath, but he didn’t stop. After he ran along the track for a

26 and got to the finish line, he ___ 27 the ground.

Greenspan guessed this was a marathon athlete 28 he went over and ask why the athlete wanted to
runtothe __ 29  with such a difficulty.
The young man, called Kowari from Tanzania, replied in a 30 but firm voice, “That my country

sent me here from over 20,000 kilometers is not to let me get off the track in the competition, but to make me:
__ 31 thegame.

I’ve fallen behind all other runners. I have a sacred (# 25 [1) goal like them. ____ 32 the audience
won’t ___ 33  me any more, my motherland is watching me from behind...Tears welled up in Greenspan’s
eyes. Soon, he spread the most _____ 34 scene in the history of the Olympic Games to every comer of the
world.

Life should have a dream of reaching the peak. It is not whether we can reach the top but whether we’ve made

the greatest ____ 35 that counts. To reach the goal in the mind is also a success.

21.

A. actually B. officially C. gradually D. extremely
22.

A. morning B. darkness C. flash D. view

23.

A. admiring B. exploring C. celebrating D. designing
24.

A. busy B. crowded C. empty D. noisy

25.

A. before B. when C. while D. once
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26.

A. circle B. minute C. mile D. second
217.

A. signed up B. relied on C. made up D. lay on

28.

A. Curiously B. Confidently C. Obviously D. Anxiously
29.

A. goal B. campus C. site D. track

30.

A. proud B. excited C. mad D. weak

31.

A. improve B. complete C. appreciate D. challenge
32.

A. Therefore B. Though C. Otherwise D. Besides
33.

A. attract B. annoy C. cheer D. recognize
34.

A. frightening B. exciting C. confusing D. touching
35.

A. efforts B. changes C. progress D. achievements

[%4%R21.C 22.B  23.C 24C 25.B 26A 27.D 28.A 29.A 30.D 3l
B 32.B 33.C 34D 35A

[fhr]

[ F15) A0 —RicA0. FEPHA T Greenspan 7F 58 P S A DR ba L35, B F—AE E i 5
TR 2 T R R R

[21 v

AR T B VEE SR PGS, TR R OR. AL actually H5E b B. officially 1ML, BT

Hi; C. gradually B #iHh; D. extremely HH . 45 T 3L “After he finished taking photos of the marathon

winners 3 the victory, Greenspan, a world-famous news producer, found the stadium 4 7P A
SCHATRTRL, A REAR e W] Y 25 00 BHOEET 2E TT R. ik C.
(22 BEf# ]
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FE A . AR RS HAIRN EARF B R T. A moming F/R: B. darkness &
C. flash [A)t; D. view 5t Wlsio M H IR AT SN, LEBEEAG, AMTZEEEZ: MARYE £3C “It was a classic
night.” AJ%1, X2 —MNWE, FrLMEEIEZE SEAA BT . Huk B.

[23 @A

A i . AR TR A M I VE N Greenspan fEFAR5E DR WA TR N IRBERIIE H ), &
PR EIEZ L~ AN. A. admiring #X{il; B. exploring #8%; C. celebrating JKH%L; D. designing #cit. MRIET)5
ff) “the victory” LAS 5 HI ) “the marathon winners” R A1, T AERPLHE CHMAR . #iE C.

[24 e

AT ST . A L R I I E N Greenspan 753145 58 5 BAA 76 ZE AT R AL R (8 Y I
RIMABETTC— Ao A. busy IUER]: B. crowded #1#FH: C. empty ¥ D. noisy 2% ). M4 _F3CAT%0,
WH B2, BEARRET, R, KEECeTsE— AT . ukC.

[25 @vEfiE]

BB SOP T AR MhIEERIT, RAAE WA R B M N B TR E . A before fE e

ZHi; B.when 24e----B}; C. while 281 ; D. once —H . be about to do...when..., E N “Zgeeeeer RAERE, H
NIEEEweeeee Y, FEARAAE. WUE B,
[26 ]

F A 44 1A T . AR AR BE R T — B, B BIA L, MAEHL . AL circle [H[E]; B. minute 734t
C.mile 72 H; D.second F}. H4f T3 “got to the finish line” A%, Zissh i 7 —k, ME| 7&LHL. #
% A

[27 @vEfE]

A iR S HET . AR VAR HUIE L T — 1, BRI SRS, JH7EHD B AL signed up R4 %545 B. relied
on #K#i; C.madeup Al %iih; D.lay on Kil. H4E /5K “the ground” LK 3T “This man ran lamely
(BE I HR) out of breath” %1, XANZEZ) UL A AT, mkelsn, 274005, e T . 8k D.
[28 &iEfiE]

F AR T . AR AR E L %, W3 RO A B A R R 2% 5. AL Curiously % Hb;
B. Confidently H15H; C. Obviously &M % WL ; D. Anxiously AP . #2455 T 3L “ask why the athlete wanted
toruntothe 9  with such a difficulty.” RIAl, X4i0#E & BEENMFAA LRTR RGO HUE Al

[29 @EfiE]

A 44 1) 1A SCHEHT o B R Al AR R L 25, IS B O A SR 4 e Eh b 1A 24 1. AL goal H R B. campus
Beld; C.site AL E; D. track HliE. R4 L C “got to the finish line” " 41, XAiaz) i BIFHIE] T4 5. @
% A
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[30 A7)
F AT ST . AR IXAOR AR JE R4 Koward, At F TS5 1T U2 & (1 75 2 [B1 2500 3R
M MR T 2 o3 R 7 R FOE BX B, AR T iRIRAE Lh S B s Bl , RN T ik E L gE. 7 AL
proud HZE; B. excited M7 [; C. mad JWIEHI; D. weak 255/, #R¥E L “This man ran lamely (B fH 1)
out of breath, but he didn’t stop.” R A1, XAz AULZIRRESS, FrLAA F =M. #uk D.
[31 @EfE]
A T AR XK S B WA A 44 Kowari, At FH 0S5 1 19 5 1 7 2 [0 2 3 “ TRy
B X T 2 o BRI 7 EIA BIX B, AR TiERAEL IR P IS HE, 2N 1 ikdREmtbsE. 7 A
improve $2/; B. complete 5/%; C. appreciate ik%{; D. challenge #kiif. H#5 3¢ “That my country sent me
here from over 20,000 kilometers is not to let me get off the track in the competition” LA M IX 441z 5 A %% )1 56
SRR, A A E S LA e R BE . WUk B
[32 @A)
A @A SO T . )R BARARAS PR IR, HIRAIMEAET 5B A Koo+ A. Therefore FlIt; B.
Though 544 ; C. Otherwise 75 Ml]; D. Besides I4h . 5 2 L5 MR E MAIIEREIA, 2o “BESR” , F “though”
51 WUk B.
[33 @iEfiE]
F B LT AR BRI, HIRAHE EAEE 5 H & A. attract 5| ; B. annoy
fEM%: C. cheer %I; D. recognize Ao ARHEFEL A, WA NIES) AKIT. ik C.
[34 BV
BTG SO, AR ARR, At S 2 ) s RN — A T A% . AL frightening 4
NFEMR; B. exciting 2 AR C. confusing 2 AW EK[¥); D. touching T NO R HR4E F LA RLKL
“Tears welled up in Greenspan’s eyes.” A1, CEH INARX AT BN —%. Huk D,
[35 vEfE]
BT E P ) BENNRRATAEEENATE, MLRAE T TS/, A. efforts 3
77; B.changes (3 ; C.progress #5; D. achievements k. HR¥E T “To reach the goal in the mind is also
asuccess.” LLRAESCARTAN, (EZIRIZS AR REER. Bk A.
FWROOEZEGEE 10 DEENE 1.5 58, W 157
FEAS FARSEN 1 ANE 4 (1 A 8138 5 N A A IERRE R, RS RIS IR L.

As the saying goes, “Laughter is the best medicine.” In troubling times, good humour is in needed more than
ever. Doctors and medical staff are including it in ___36____ (they) care treatments. One product of this kind is

the healthcare clown(/)» H.) around the globe. There is even 37 organization that sets standards. The
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European Federation of Healthcare Clown Organizations ____ 38  (found) in 2011. It says, “Healthcare clowns
___ 39  make contact through humour bring moments of ___ 40 (happy) to children and some adults
with illnesses or special needs.”

After a special ward(J% /53 Jopened in Jerusalem, one healthcare clown decided to help patients by ____ 41
(use) her humour, She wanted to cheer the patients up, reduce their anxiety and improve their health She enjoyed
working alongside doctors and said,____ 42 (obvious), the doctors take care of the body and we come in and
take care of the soul.”

Healthcare clowns are carefully chosen. Professional ____ 43 (performer) have to receive special training
before working with children in the healthcare environment. “I can see close up the effect the clowns have
____ 44  sick children.

They help the patients have a good mood. It’s necessary for the public _____ 45  (realize) the role of
healthcare clowns,” a doctor said.

[ %21 36. their
37.an 38. was founded
39. that##who
40. happiness
41. using 42. Obviously
43. performers

44  on#fupon

45. to realize

[fiE#T]

[5i5] ASCR—MUMISC . CEEEANHET RN HAEETT B e, AR ZE 7 /N H o f s wa Bk
R NIRRT, R TR N I B

[36 AEf#]

FAMNE . AR EAEMES AR IEER AN EIGTT . a7 or v, BB AR )
FARIA, BT EI “care treatments” o HH their.

(37 AR ]

i, AR ERA —ANHSEERME. BRI &R, Rz, HAEERE; organization
NILEH R, M an. #IH an.

(38 @i ]
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EBRBSFEE. AR BN N HAZBG SO T 2011 . X BOAARAIEIES)E, RPEEERIE “in
20117 A%, AR N — Mt i) 1B~ “The European Federation of Healthcare Clown Organizations”
MUVEBH, FZiE “found” Z A NHEENRR, FTAHBBNER . HIH was founded.

[39 @EfiE]

EETENG. AR LHEHE. I mER S N BT/ T B O BCE R R T )L A
Nk TSR . 7 X B E A R, 5847104 “Healthcare clowns” , 7E5E 15 A H 2 3
i, FARARMUA that B( who. #IH that/who.

[40 &EVEf#]

FEELZW, AR RHEE: B S NS0 EIT / HAS A % B R R 7 B LB AR Y
KT PRI Z. 7 HT AT TR, Ak 4 T AR 2 22 . MUK happiness.

[41 BvERE]

FEAFRENE . AR R ROS I T — MBI B I, — BT/ Tk FH e BRCR 3 Bl N\
o ARLEE NIRAERE R, DA BB RE, BCEEARA TR . X BN ARIETE 3 AE 2418 by I FTE, H3h4
. #IH using.

[42 JvEfE]

FEA AR BERAEA—RTIE, . CRIE, EARBR S, R RH®.
KEOHE A AAPIRGE, HERER HIEAE, B8RS . HH Obviously.

[43 @EfE]

EELANE . AR B REE AR @A 5 ) LT I8 2 j A2 R I . AR IR A H)38 18 3h 1A
“have” RHIWT, A EIENZIAMELOL K. HUIE performers.

[44 BVEfE]

BB ERIE. A FATLLTEE A BN HA AR I 1= A 5 . [ € 8235 have effects on/upon,
BN tFeeee PEA LI 7 o HOHE on/upon.

[45 @VEfE]

EEAEFIE . AR ANITEBRAE —ANME 0. ANELEVCGRBIET N MA G, 7 —REA
Ui o X By ARE BB 4H 2 3238, HahE A E OB M ca) 8 - it is adj for 44 18/fX1A] to do sth.. #3H to realize.
BT SEGEHRT, W40 )

B 15 7)

46. MRIRRL R P = A 2R . RIS 47 A Jim W 8 L% A (live-stream shopping) 7 A B 1R I
1T, RIS AR A 2 o RS M Bl R B, PRI

VAR T3 S A AT )
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2450 ELRR W A6 VR B2
EE: L% 100 A
2Pk ME RO, AT E.

Dear Jim,

Yours,
Li Hua
[ % %] Possible version
Dear Jim,

You’re quite right about live-stream shopping being popular in China. I’d like to share something about it with
you.

I often buy things through live-stream shopping. For me, purchasing products through livestreaming has
already become a habit. Firstly, it’s a more time-saving alternative than going to malls. Besides, the broadcasts
enable us to communicate with the seller face-to-face, which is an advantage over only browsing the introduction
pages. It’s just like shopping in the real stores. Third, it enables consumers to have a more intuitive and
comprehensive understanding of the products. More importantly, it has also created millions of jobs and boosted
E-commerce and express industry.

How about your live-stream shopping in Britain? Looking forward to your reply.

Yours,
Li Hua
[T
[ 315 ) AR Bk g T M, R 2%, RS E LA Jim ik BE8W4Y) (live-stream shopping)
FEP EAR AT, AOREBAF M A RAE B . IRt I SR, ARG IR Sl Bt T ey IR
Xt EL IR TP B R U 3
CiEf] 1R R

1EFE: alternative—option/choice
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H4b: Besides—In addition
{HfHE: enable—capacitate
A THIH: comprehensive—overall
2.5) 5 i
] B A AR A )
Ji%]: 1 often buy things through live-stream shopping.
$JEH]): 1 often buy things through live-stream shopping, which has many benefits.
[AE]) [=493F)% 1] For me, purchasing products through livestreaming has already become a habit. (2 | )
AL (BRI
[51437) 1 2] Besides, the broadcasts enable us to communicate with the seller face-to-face, which is an advantage

over only browsing the introduction pages.(i& H T which 51 FE B i) 14 & 75 M F))

BoHES 25 D)
47, W FEARE, KRR Py 2SR 4 B T S A S WL, 2 M R S S B S

Daniel got a job as a delivery man to work his way through college. His parents couldn’t save up all the
money he needed to get into law school, so since he was 15, he would take summer jobs and find some other

jobs between studies to earn extra cash.

The boy was determined and every day he would wake up at 5 a.m., summer or winter, riding on his old
bike to deliver parcels. It wasn’t an easy job, especially during winter. Besides that, his old bike was slow,

making things harder. But that wasn’t a problem for Daniel.
Daniel’s schedule was always the same every day and people in the neighborhood already knew him.
He called them by their names, and they would often wave and greet him as he passed.

It was a normal day and Daniel was delivering parcels as usual. “Morning, Daniel! Check out my
brand-new mountain bike!” called out a man whose home Daniel visited frequently. “Morning, Mr. Warren!

12

That’s a really fancy bike!” Daniel screamed back at him as he rode towards his first delivery. He couldn’t help
imagining what it would feel like to own a bike like the one Mr. Warren had just shown him. “My deliveries

would double with that” he thought longingly.
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Suddenly, Daniel lost balance and fell on the road. He got up and leaned the bike against the wall to see

what had happened. He found a nail stuck in the back tire (4 /1) and he unluckily had a flat tire.

As he turned around and tried to think of what to do, he saw something unusual. A strange man Daniel had
never seen before furtively (%2 %2 52 52 Hb) looked around and placed a package under his jacket. “Hey!” Daniel
shouted at the man. “Hey there! What are you doing? That’s not yours!” The man heard Daniel and started to
run as fast as he could.

HE:
LES RN 150 it
2AFHE NN R AL R A AL BAF

After having a look at his bike’s flat tire, Daniel quickly started to run after the man.

Mr. Warren arrived on his new bike, and then helped pin (1%11) the thief down.

[ %% %] Paragraph 1:

After having a look at his bike’s flat tire Daniel quickly started to run after the man. “Stop! Thief!” Daniel cried

out as he ran. The man was fast, but Daniel was faster. Daniel was gaining on the thief with every step he took. The
desperate thief had to look over frequently to check the distance between them. Suddenly he tripped over a stone
and fell. Daniel immediately caught him by the arm. The thief struggled to his feet, waving his fist toward Daniel in
an attempt to escape. Daniel was holding the thief tight when he heard someone shouting “Here I come!”
Paragraph 2:
Mr. Warren arrived on his new bike, and then helped pin (J£1F) the thief down. Daniel told Mr. Warren what had
happened and called the police. Shortly afterwards, a policeman arrived and took the thief away. When Daniel was
about to leave, Mr. Warren stopped him and offered his new bike to Daniel and told him it was a gift for him. When
Daniel tried to refuse such a generous gift, Mr. Warren insisted he take the bike, saying that it was actually a reward
for Daniel’s bravery. Tears in his eyes, Daniel said, “Thank you so much! I’m glad to be of any help to you guys!”

it ]

[ #r Y ASCULAYINER R TT, YHR 7 54T Tles St e /R IRR R EARIBSS I B AT 5, £
KA B R st f BAT 220, PHERIAERIG T HA — D N i TR, FHE R BB B/ My FF# fh 48
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Z UL, TRACSEA R R b B B AT 48 45 BRItk .

[FE] 1. BRIEEEE .

O.hH—BERNE “FHERE 7 IR BTHEGE, REITHRIBEAN. 7 /TR, 53— Bl S}
JEIRIBEL /M -

@.HH —BEAARE R ERRET BT ERE, KRR Mk, 7 AR, B BT R
AL 2

2. AR BE——4E—— I —— R ——

3. T[S

(EPSES

D7 : look over / check/ examine

@)."IB¥FEL: make a point of / be intent on/ insist on
EEES
(D.J#%: thank for/show one’s appreciation/show one’s gratitude/be grateful
@. 485 1): desperate / beyond hope

[S5HE]
[=1437) 1] Daniel told Mr. Warren what had happened and called the police. X #]1Eiz H T what 5| 5 [ 518 M
)
[
was actually a reward for Daniel’s bravery.JX 7 ifig i | 21 3L 73 R /IR G

1]

o

i

43%)71 2] When Daniel tried to refuse such a generous gift, Mr. Warren insisted he take the bike, saying that it

Wr}1%5%: 1-5 BABCA 6-10 CBABC 11-15 BBABA 16-20 CBCCA
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